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CHAPTER I – GENERAL TERMS

1. LEADERSHIP AND COMMITMENT

An entrepreneurial spirit has fueled Grupo BMG 
since its inception 95 years ago. Proud to be part of 
this legacy, BMG LoansAtWork, Inc. (“BMG Money” 
or “the Company”) continues to follow the same 
path of growth. Our journey has been defined by 
innovation and forward thinking, supported by a 
consistent commitment to doing business the right 
way – with honesty, accountability, and respect for 
those we serve.

We recognize that sustained success depends on 
everyone associated with BMG Money acting with 
integrity and professionalism. That’s why this Code 
of Conduct exists: to provide guidance and set 
expectations for how we work and make decisions.

Thus, we will contribute to BMG Money by following 
its entrepreneurial trajectory, built on strong values.

Thank you very much,
Board of Directors.

2. PURPOSE AND OBJECTIVES

This Code of Conduct’s objectives are to:

• Communicate the ethical principles and business 
standards that everyone working at or with the 
Company is expected to understand, respect, and 
apply in their daily activities;

• Provide a clear framework for conduct, both 
internally and externally, across all areas of our 
business;

• Offer guidance in situations of uncertainty, helping 
individuals make sound decisions and choose the 
most appropriate course of action; and

• Protect and enhance the Company’s image and 
reputation, along with that of everyone associated 
with it.

3. SCOPE AND APPLICABILITY

This Code of Conduct applies to all individuals 
and entities who have a relationship with the 
Company. It applies in full to the Company’s 
officers, directors, employees, contractors, and 
authorized representatives (collectively referred 
to as “Personnel”), as well as all of its subsidiaries 
– whether existing or established in the future – 
regardless of their location or area of operation.

Where noted, this Code also applies to the 
Company’s external service providers, suppliers, 
agents, affiliates, distributors, consultants, and 
business partners (collectively referred to as 
“Partners”).

4. MISSION, VISION AND VALUES

Mission:  To provide affordable and responsible 
credit to help everyday people overcome life’s 
unexpected expenses and build a stable financial 
foundation.

Vision: Champion the overlooked by using 
technology to create a path to financial freedom.

Values: 
•	 Integrity
•	 Valuing People
•	 Transparency
•	 Excellence
•	 Social and Environmental Responsibility
•	 Entrepreneurship



5

CHAPTER II – RELATIONSHIPS

5. RELATIONSHIP WITH STAKEHOLDERS

5.1 Shareholders

All Personnel and Partners must engage with 
shareholders in a transparent, accurate, and 
proactive manner, sharing reliable information 
and aligning communication with the Company’s 
goals and strategies. Shareholders must always be 
treated fairly and equitably.
We are dedicated to upholding the highest 
standards of corporate governance, proactively 
assessing financial, operational, environmental, 
and reputational risks to ensure business continuity 
and deliver sustainable, competitive returns.

5.2 Society and the environment

BMG Money acknowledges its profound 
responsibility to society and the environment. We 
believe that a sustainable environment is essential 
to the well-being and future of all. Accordingly, 
all Personnel and Partners must actively work 
to minimize the environmental impact of their 
activities and of the Company’s operations.
To uphold  this  commitment, the following 
practices  are  expected: 
Mindful Impact. Consistently consider and strive to 
mitigate the social and environmental impact of all 
actions and decisions.
Promoting Positive Change. Contribute to initiatives 
that foster social and economic development.
Community Development. Direct efforts toward 
actions that benefit not only BMG Money but also 
the communities in which we operate.
Supporting Social Initiatives. Encourage and, when 
appropriate, support social programs developed by 
non-profit organizations.
Consumer Rights. Uphold and respect the rights 
of consumers who use BMG Money’s products and 
services.
Supplier Accountability. Ensure, through contracts 
and diligent oversight, that accredited suppliers 
comply with responsible social and environmental 
standards.
Personal Volunteering. Personnel (including 
service providers) must not associate BMG Money’s 
name with personal volunteer activities. However, 
participation in initiatives aligned with the 
Company’s purpose and beneficial to society may 
be permitted with prior approval from the Chief
Executive Officer, provided no conflict of interest 
arises.

5.3. Customer 

We are deeply committed to earning and maintaining 
the trust of our customers. We demonstrate this by 
respecting their rights, addressing their needs, and 
actively seeking solutions to their concerns.
When interacting with customers or potential 
customers, all Personnel and Partners are expected 
to:
• Act with courtesy, respect, professionalism, and 
efficiency;
• Listen attentively and with empathy;
• Provide clear, accurate, and complete information;
• Be open to feedback, questions, suggestions, and 
criticism, and respond promptly and professionally;
• Strive to build customer loyalty through positive 
and consistent experiences;
• Respect all customer rights under the law;
• Fully comply with applicable laws and regulations 
of the United States, Mexico, Brazil, and any 
other countries where the Company may have 
subsidiaries, partners, or customers;
• Protect customer privacy and data security;
• Treat all customers fairly, without favoritism; and
• Recognize that customers have choices – and we 
want them to choose us because of how we serve 
them.
From time to time, customers may submit inquiries 
or complaints about the Company or its products 
and services:
• An inquiry is a request for information or assistance.
• A complaint is any expression of dissatisfaction.
For the benefit of both the Company and our 
customers, it is essential to take all inquiries and 
complaints seriously and handle them with care. 
For specific guidance, please refer to the Complaint 
Management Policy.
At BMG Money, we value our customers’ time, 
perspectives, and experiences – and we are 
committed to treating them with the respect they 
deserve.

5.4. Partners 

Our relationships with Partners are built on mutual 
respect, trust, and integrity. We are committed to 
fair and transparent negotiation and contracting 
practices, and we expect the same from our 
Partners. We also encourage them to embrace and 
reflect our values.
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CHAPTER III – WORK ENVIRONMENT

6. ORGANIZATIONAL ENVIRONMENT

6.1. Respectful and inclusive workplace culture

At BMG Money, we are committed to fostering 
a workplace where diversity is valued and every 
individual is treated with respect, courtesy, and 
fairness, regardless of their role or position.
BMG Money cultivates a work environment founded 

on dignity, diversity, and the unwavering protection 
of human rights. We have zero tolerance for any 
form of discrimination, harassment, disrespect, 
exploitation, or prejudice.
In all recruitment, selection, and promotion 
processes, candidates will be evaluated solely on 
their technical competencies, behavioral skills, and 
ability to meet the requirements and thrive in the 
relevant position.

We expect Partners to:
• Acknowledge that our engagement is based on 
lawful, efficient, and fair practices;
• Comply with all applicable laws and regulations, 
including those protecting our customers;
• Ensure fair labor practices, a safe and healthy work 
environment, and environmental responsibility;
• Protect the Company’s confidential information 
and trade secrets;
• Safeguard customer personal data.
We expect Partners not to:
• Offer or accept gifts, gratuities, or other items of 
value to gain an improper commercial advantage 
or for personal benefit in business dealings;
• Direct business to improperly benefit friends or 
family members of Company employees.
The Company selects Partners based on objective 
technical, business, professional, and ethical criteria 
aligned with our strategic needs. Our selection 
process is transparent and provides all potential 
Partners equal opportunity to compete.
The hiring of relatives as employees, suppliers, or 
partners of any kind requires prior approval from 
the Board of Directors.

5.5. Relationship with the government

The Company is committed to engaging with all 
government agencies and their representatives 
with the highest standards of professionalism, 
appropriate transparency, and unwavering integrity. 
We will always operate in full compliance with the 
law and uphold the most rigorous ethical principles 
in these interactions.
It is strictly prohibited for Personnel or Partners to 
offer, give, or promise – directly or indirectly – any 
payment, gift, or benefit to public officials, political 
parties or their members, candidates for public 
office, or their family members and associates, 

in order to secure an improper advantage for 
themselves or for the Company. 

5.6. Relationship with competitors

• Disseminate comments that may damage the 
reputation of competitors or contribute to the 
spread of false or misleading information about 
them; and
• Disclose proprietary information of BMG Money 
companies to competitors.
Respecting Customer Choice. We recognize that 
competition empowers customers, allowing them 
to freely choose the products and services that best 
meet their needs. BMG Money will always operate 
in ways that protect and support this freedom.
Ethical Hiring Practices. When recruiting 
talent, including individuals from competitor 
organizations, we adhere to the highest ethical 
standards. Hiring decisions are based strictly on 
professional qualifications and personal attributes. 
The use of proprietary materials or confidential 
information from former employers is strictly 
prohibited. New employees are expected to comply 
with the same ethical obligations.
Prohibited Conduct. To ensure fair competition and 
preserve the integrity of the marketplace, Personnel 
and Partners of BMG Money are strictly prohibited 
from:
• Colluding with competitors or Partners to fix 
prices, manipulate sales conditions, standardize 
commercial conduct, divide markets, or improperly 
bundle products;
• Disparaging competitors or disseminating false or 
misleading information about them;
• Sharing BMG Money’s confidential or proprietary 
information with competitors. 
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6.2. Prohibition of substance abuse and weapons

In accordance with applicable laws and our 
commitment to a safe and productive work 
environment, BMG Money enforces the following 
policies:
Substance Abuse. Personnel must never perform 
their duties while under the influence of alcohol, 
illegal drugs, or any other substance that impairs 
fitness for work or is unlawful.
Weapons Prohibition. The carrying or possession 
of any weapon on Company premises or while 
engaged in Company business is expressly 
prohibited, except where explicitly authorized in 
writing by BMG Money for specific job functions 
legally requiring it.

6.3. Prevention of harassment and workplace 
misconduct
 
In accordance with applicable laws, including 
the Personnel Handbook, we are unequivocally 
committed to providing a work environment free 
from harassment, bullying, or behavior that is, or 
could reasonably be perceived as, disrespectful, 
intimidating, or threatening in interactions among 
Personnel, regardless of hierarchical level.
Prohibited conduct includes:
Bullying: Repeated, unreasonable actions of 
individuals (or a group) directed toward one or more 
Personnel that are intended to intimidate, degrade, 
humiliate, or undermine; or which create a risk to 
health or safety.
Harassment: Unwelcome conduct based on 
protected characteristics (such as race, color, religion, 
sex (including pregnancy, sexual orientation, and 
gender identity), national origin, age, disability, or 
any other status protected by law) that demeans, 
humiliates, or intimidates an individual, or when 
enduring such conduct becomes a condition of 
continued employment.
Sexual Harassment: Unwelcome sexual advances, 
requests for sexual favors, or any other verbal or 
physical conduct of a sexual nature that creates a 
hostile, intimidating, or offensive work environment, 
or is used as a basis for employment decisions.
Employees who believe they have experienced or 
witnessed bullying, harassment, discrimination, or 
any other prohibited conduct, or who feel subjected 
to prejudice or abusive practices, must first report 
the incident through the Confidential Channel, the 
main avenue for such communications, which may 
also be used anonymously. If they feel comfortable, 
they may alternatively report the matter to Human 
Resources or to their direct Manager. 
All reports will be promptly, thoroughly, and 
impartially investigated. BMG Money is committed 
to taking appropriate corrective action to ensure a 
respectful and harmonious work environment.

6.4. Prohibition or forced and child labor

BMG Money has a zero-tolerance policy for 
forced labor and child labor. We are committed 
to upholding all applicable local labor laws and 
relevant international labor standards concerning 
these critical human rights in every country where 
we operate.
Forced Labor. BMG Money strictly prohibits any 
form of forced labor. All work must be voluntary. 
Personnel and workers must be free to leave work 
or terminate their employment with reasonable 
notice.
Child Labor. BMG Money strictly prohibits the hiring 
of individuals that do not meet the applicable 
minimum legal age requirements for employment 
as defined by local law. We are committed to 
ensuring that no child labor is used in any of our 
operations or facilities, or those of our suppliers.
This commitment extends to our entire supply 
chain. BMG Money will not knowingly conduct 
business with suppliers, contractors, or other 
business partners who engage in or support the 
use of forced labor or child labor. We expect our 
suppliers and partners to adhere to these same 
standards and to maintain practices that ensure 
compliance with all applicable labor and human 
rights laws.

6.5. Violence-free workplace 

BMG Money maintains a strict zero-tolerance policy 
for any acts or threats of violence, intimidation, or 
harassment involving Personnel, customers, or 
Partners in the workplace or during work-related 
activities. This includes physical harm, threatening 
behavior, and verbal abuse. All Personnel are 
responsible for fostering a safe and respectful 
environment.

6.6. Political activities and campaigns

BMG Money respects the right of its Personnel to 
participate in political and governmental matters as 
individual citizens. Personnel may use their personal 
time and resources to support political activities, 
candidates, or parties of their choice. However, such 
personal activities must not imply BMG Money’s 
endorsement, be conducted during work hours, or 
involve the use of Company resources.
BMG Money maintains strict political neutrality. The 
Company does not make financial contributions 
or provide any other assets or resources to 
political candidates, political parties, or political 
organizations. Company funds or assets may not be 
used for such purposes.
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6.7. External communications and media relations

To ensure clear, accurate, and authorized 
communication, all Personnel must adhere to the 
following guidelines:
Inquiries from Media, Investors, and Analysts. If 
you are contacted by any member of the press, 
an investor, or a market analyst requesting 
information about BMG Money, you must not 
provide any information or comment. Politely refer 
them to BMG Money’s designated department or 
spokesperson (e.g., Corporate Communications or 
Investor Relations, if applicable, or instruct them to 
contact a general Company line for proper routing). 
You are not authorized to speak on behalf of BMG 
Money unless specifically designated to do so.
Authorized Spokespersons. Only the CEO of BMG 
Money and other individuals specifically authorized 
by BMG Money leadership may make official 
statements or disclose Company information to 
third parties. This includes, but is not limited to, 
technical and financial data, Company opinions, or 
any other internal information.
Social Media Conduct. When using social media, 
whether for personal use that may intersect with 
your role or for any work-related purpose, you must:
• Not act as a spokesperson: Do not represent 
your personal views as those of BMG Money. If you 
discuss BMG Money or industry-related matters, 
clearly state that your opinions are your own (e.g., 
by using a disclaimer such as “views are my own”).
• Protect confidential information: Never disclose 
confidential or proprietary information about BMG 
Money, its customers, partners, or fellow Personnel.
• Respect intellectual property: Do not post 
photographs, images, videos, or audio from BMG 
Money premises, or use BMG Money’s logos, 
trademarks, or copyrighted materials without 
explicit prior authorization.
• Be professional and respectful: Conduct yourself 
professionally, even on personal accounts, if your 
conduct could reflect on BMG Money.
Always exercise caution and good judgment 
when engaging online. If you are unsure about 
any communication or social media activity, seek 
guidance from your Manager or Human Resources.

7. USE OF BMG MONEY ASSETS

It is the duty of all Personnel and Partners to use, 
maintain, and protect all BMG Money assets, 
facilities, and equipment properly. This responsibility 
includes safeguarding them against damage, loss, 
theft, or unauthorized use.
BMG Money has a wide range of assets, from 
physical items like equipment, vehicles, and supplies 
to critical intangible assets such as intellectual 

property, business strategies, operational plans, 
proprietary information, and the BMG Money brand 
itself.	
Work tools and resources provided by BMG Money 
are intended for legitimate business use. Limited 
personal use may be permitted only with prior 
approval from immediate leadership and provided 
that it does not compromise information security 
or other Company policies. The use of BMG Money’s 
electronic communication systems to access or 
distribute unlawful, discriminatory, offensive, or 
pornographic content is strictly prohibited. Be aware 
that BMG Money’s electronic and communication 
systems are considered Company property and 
may be subject to monitoring by the Company, as 
permitted by law.
Personnel must promptly report any concerns, 
suspected violations, or incidents involving 
Company assets to their immediate supervisor or 
through the Confidential Channel.

8. HEALTH AND SAFETY, AND WELL-BEING

BMG Money is committed to providing a safe, 
healthy, and respectful work environment for 
all employees. We comply with all applicable 
workplace health and safety laws and regulations 
in the countries where we operate.
We foster a culture of safety in which everyone is 
encouraged to identify and report hazards, suggest 
improvements, and follow all safety procedures and 
guidelines.
In office environments, this includes maintaining 
ergonomic workspaces, keeping shared areas clean 
and safe, and participating in any required safety 
or emergency training. Your well-being matters 
and maintaining a safe workplace is a shared 
responsibility. If you have any concerns about health 
or safety in the workplace, you are encouraged to 
report them to Human Resources or your Manager.
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9. CONFLICTS OF INTEREST

A conflict of interest occurs when your personal 
interests (or those of your family members or 
close personal relationships) conflict, or appear 
to conflict, with BMG Money’s interests. This can 
happen if a personal interest improperly influences 
your judgment or actions, potentially resulting 
in personal gain at BMG Money’s expense. Even 
the appearance of a conflict must be avoided or 
properly managed.
Examples of Potential Conflicts include, but are not 
limited to:
Gifts/Favors: Offering or accepting gifts, favors, or 
benefits that could improperly influence business 
decisions.
Company Resources: Unauthorized significant 
private use of BMG Money resources (equipment, 
materials, information). Limited personal use 
requires manager approval and must not interfere 
with work or violate policies.
Information/Opportunities: Using BMG Money’s 
confidential information, intellectual property, or 
business opportunities for personal or third-party 
benefit.
External Business: Directing BMG Money business 
to, or establishing business relationships with, 
entities where you or your relations have a significant 
interest, without prior CEO authorization.
Employing Relatives: Influencing decisions on 
hiring or supervising relatives (up to the second 
degree) without approval from your Manager and 
the Code of Conduct Committee, and without 
notifying Human Resources.
Preferential Treatment: Making business decisions 
based on personal relationships or feelings rather 
than BMG Money’s best interests.
You should:
•	 Always act in BMG Money’s best interest.
•	 Avoid actions or relationships that create 
actual or apparent conflicts. Promptly and fully 
disclose any actual, potential, or perceived conflict 
of interest (including relevant external activities, 
financial interests, or relationships) to your Manager 
or the Code of Conduct Committee.
•	 If unsure whether a situation involves a 
conflict, consult the Code of Conduct Committee 
before taking action.
A disclosed conflict of interest may often be 
managed or resolved. However, failing to disclose 

any actual, potential, or perceived conflict of interest 
is a serious violation of this Code of Conduct. 

10. GIFTS, HOSPITALITY AND ENTERTAINMENT 
GUIDELINES

BMG Money allows for modest and appropriate 
business gifts and entertainment that are customary 
and foster goodwill, provided they are legal and do 
not create improper influence or obligation.
No Solicitation. Personnel and their families must 
not solicit gifts, money, or services from business 
partners.
Accepting. You may accept unsolicited, infrequent 
gifts or entertainment only if they:
• In the USA, gifts should generally not exceed a 
typical nominal value of USD 75.
• Are never cash or cash equivalents.
• Don’t suggest an attempt to influence decisions, 
create an obligation, or appear improper. 
If a courtesy exceeds these guidelines or is otherwise 
inappropriate, decline or return it, or report it to 
your Manager or the Code of Conduct Committee.
Offering. Gifts or entertainment offered by BMG 
Money must be reasonable, transparent, legal, and 
not intended to improperly influence. They should 
also generally align with the limits for acceptance.
Public Officials. All gifts or entertainment involving 
public officials require prior approval from the Code 
of Conduct Committee and must comply with all 
applicable laws and ethics codes.
Any policy created must align with the guidelines 
and directives established in the Code of Conduct.

11. SPONSORSHIP AND DONATIONS

The Company is committed to maintaining 
respectful, ethical, and constructive relationships 
with the communities in which it operates.
We prioritize the well-being of local populations 
and actively invest in sustainable development that 
supports long-term community growth.
Social, cultural, and environmental investments 
must be aligned with the real needs of these 
communities and comply with the Company’s 
internal guidelines and policies. Such initiatives 
must be carried out with full transparency and a 
genuine commitment to social inclusion, quality of 
life improvement, and environmental preservation.

CHAPTER IV – CONFLICTS OF INTEREST
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12. INFORMATION SECURITY

Employees and Partners must ensure that BMG 
Money’s proprietary information is properly secured 
and cannot be accessed by unauthorized persons.
Every employee is jointly responsible for the security 
of the information they produce, handle, or store, 
and must contribute to its proper protection and 
confidentiality.
The use or disclosure of this information for personal 
benefit or the benefit of third parties constitutes 
a violation of BMG Money’s policies and may also 
represent a breach of applicable laws.
The following are considered practices contrary to 
BMG Money’s policies:
• Contributing to the dissemination of fake news or 
false information;
• Discussing BMG Money’s business with family or 
friends, or in any internal or external environment 
that is inappropriate for such conversations (e.g., 
taxis, elevators, hallways, etc.);
• Using one’s position, role, or access to business or 
customer information to influence decisions that 
may benefit personal interests or those of third 
parties;
• Using BMG Money’s equipment or technological 
resources, without leadership approval, for activities 
unrelated to their role as an employee or third party;
• Using communication systems and tools provided 
by BMG Money to perform illegal or improper acts, 
to gain personal advantage, or to access or share 
offensive or immoral content;
• Using or disclosing, without authorization from 
BMG Money, any confidential information –whether 
intellectual property belonging to BMG Money, 
its suppliers, or its customers. This includes trade 
secrets, processes, products, brands, formulas, 
technologies, know-how, innovations, electronic 
systems, copyrights, and similar assets.
To ensure the integrity and security of information, 
BMG Money reserves the right to inspect and 
monitor the use of its information systems and 
to access any files, documents, or messages 

stored and/or processed within its technological 
environment.

13. PERSONAL DATA PROTECTION

Safeguarding personal and sensitive information is 
a critical responsibility at BMG Money. All Personnel 
and Partners must adhere to our established data 
protection standards. Full details are available in the 
BMG Money Data Retention and Disposal Policy.
Respect for Privacy. We respect privacy and ensure 
the confidentiality of information related to our 
Personnel, Partners, customers, and vendors.
Lawful & Secure Processing. All collection, storage, 
processing, and transfer of personal data must be 
performed securely and in strict compliance with 
all applicable data protection laws and regulations.
Purpose Limitation. Information is collected and 
used by BMG Money only for legitimate business 
purposes.
Restricted Access. Access to personal and sensitive 
information is granted only to those with a clear, 
authorized business need.
Duty of Confidentiality. Except where legally 
required to disclose, all Personnel and Partners 
must protect the confidentiality and privacy of 
information in accordance with applicable laws, 
Company policies, and contractual agreements.

All donations and sponsorships made on behalf 
of the Company must undergo an integrity due 
diligence process to ensure there is no association 
with corruption, fraud, or other unethical practices, 
in accordance with applicable internal policies.

Any form of donation, sponsorship, or charitable 
contribution intended to influence business 
decisions or provide personal benefit – directly or 
indirectly – is strictly prohibited.

CHAPTER V – SECURITY OF 
INFORMATION AND PERSONAL DATA
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16. ENVIRONMENTAL,  SOCIAL,  AND 
GOVERNANCE (ESG) RESPONSIBILITY

The Company is committed to adopting best 
practices in Environmental, Social, and Governance 
(ESG) matters. To support this commitment, 
we have established a governance framework 
designed to ensure the proper management of 

socio-environmental issues, monitor performance 
outcomes, and drive continuous improvement. This 
includes implementing procedures that align our 
internal regulations with the principles outlined in 
this Code and promote their effective integration 
across the organization.

CHAPTER VII – COMMITMENTS

14. ANTI-FRAUD AND ANTI-CORRUPTION 
MEASURES AND ANTI-MONEY LAUNDERING

This policy governs the BMG LoansAtWork, Inc. 
(“BMG” or the “Company”) program to combat 
money laundering, terrorist financing, bribery/
corruption, identity theft, fraud, and other 
improper conduct, and to comply with sanctions 
requirements, ensuring compliance with various 
laws and regulations, including the Brazilian Anti-
Corruption Law (Law No. 12,846/2013), the Bank 
Secrecy Act (“BSA”), the USA PATRIOT Act of 2001 
(“USA PATRIOT Act”), and rules and regulations 
issued by the Office of Foreign Assets Control 
(“OFAC”).
BMG Money does not tolerate and strictly prohibits 
any practice of corruption, bribery, kickbacks, illicit 
commissions, or similar payments, which may 
subject the Company, its Employees, and Partners 
involved to criminal, administrative, and civil 
proceedings and sanctions.
BMG Money, in compliance with the law and with 
the principles that guide its business, does not 
permit the practice or involvement in corporate 
fraud or any other form of fraud or unlawful act by 
Employees in the exercise of their duties or as a result 
thereof. In this sense, BMG Money reserves the right 
to ascertain the facts and apply the appropriate 
administrative sanctions, notwithstanding the 
perpetrator’s civil and criminal liability.
If an Employee becomes aware of corporate fraud 
or any other form of fraud, unlawful act, or improper 
conduct, they must report the occurrence via the 

Confidential Channel, without prejudice to the 
confidentiality of their identity.
Thus, BMG Money Employees and Partners must 
not offer customers, suppliers, consultants, public 
agents, counterparties, or representatives of entities 
that maintain a direct or indirect relationship with 
the Group any reward or benefit that violates BMG 
Money’s Code of Conduct or applicable laws to 
obtain or retain improper business or advantages 
for themselves or for BMG Money.

15. MONEY LAUNDERING AND TERRORIST 
FINANCING

BMG Money’s commitment to impartiality, honesty, 
and transparency extends to full compliance 
with laws against money laundering and terrorist 
financing.
BMG Money’s Employees and Partners must protect 
the integrity and reputation of Group companies 
by assisting in the detection of possible money 
laundering and terrorist financing activities.
BMG Money is committed to training its employees 
on this subject. They are responsible for identifying 
risk situations, such as customers who are reluctant 
to provide complete information about themselves 
or who wish to make their payments in cash only.
Whenever any Employee suspects that a 
counterparty is attempting to use BMG Money’s 
products or services for illegal purposes – such as 
money laundering or terrorist financing, among 
others – they must promptly inform the Code of 
Conduct Committee.

CHAPTER VI – COMBATING FRAUD 
AND CORRUPTION
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All Company Personnel and Partners are expected 
to consider the social and environmental impact 
of their decisions in the planning and execution 
of business activities and operations. Measures 
should be taken to preserve the environment and 
implement socially responsible initiatives that align 
with the Company’s strategic objectives.
We value and support internal initiatives that 
promote the health, well-being, and engagement 
of our employees, recognizing that socio-
environmental responsibility begins within our own 
organization.
Preventing and mitigating socio-environmental 
risks and impacts is a shared responsibility. Every 
Employee and Partner affiliated with the Company 
is accountable for contributing to sustainable 
practices and upholding our commitment to ESG 
principles.

17. FAIR COMPETITION AND MARKET CONDUCT

The Company is firmly committed to promoting 
fair, ethical, and balanced competition in the 
marketplace. In all interactions with competitors, we 
uphold the highest standards of respect, integrity, 
and compliance with applicable competition and 
antitrust laws.
Our Personnel must always act in alignment with 
the principles of free competition, maintaining 
professionalism and respecting the reputation, 
operations, and perspectives of our competitors.
The following practices are strictly prohibited, as 
they violate both the law and Company policy:
• Price Fixing or Market Allocation: Coordinating 
with competitors to fix or manipulate prices, 
divide markets or customers, or set conditions 
for participating in (or abstaining from) public or 
private tenders.
• Improper Information Exchange: Sharing sensitive 
information with competitors – such as prices, 
sales volumes, proposals, profits, margins, or costs 
– that could impair or be perceived as impairing 
competitive conditions.

• Anti-Competitive Agreements: Entering 
into arrangements with competitors to avoid 
competition, restrict business with certain suppliers, 
or divide customers, markets, or territories.
• Unethical Information Gathering: Obtaining 
confidential information through industrial 
espionage, social engineering, bribery, theft, 
electronic interception, or spreading false or 
misleading information about a competitor or their 
products/services.
Engagement in any of these activities may lead to 
severe legal and financial consequences for both 
the Company and the individuals involved.
Accordingly, the Company explicitly prohibits and 
condemns any conduct that restricts or distorts 
competition.

18. FINANCIAL INTEGRITY AND ACCURATE 
REPORTING

The Company is legally obligated to maintain 
complete, accurate, and transparent books, records, 
and accounts that reflect, in detail, all financial 
transactions and the disposition of its assets.
All financial and accounting transactions must 
be properly documented and supported by 
appropriate evidentiary records. The use of false 
documents or invoices, the creation of ambiguous, 
misleading, or fraudulent accounting entries, and 
any other methods or schemes intended to conceal 
or misrepresent improper or illegal payments are 
strictly prohibited.
The Company is committed to full compliance 
with applicable laws, regulations, standards, 
and accounting principles. As such, our financial 
statements must always present a true, fair, and 
complete view of the Company’s financial position.
Personnel and Partners are encouraged to report any 
concerns related to accounting practices, internal 
controls, or issues involving independent audits. 
These reports may be made confidentially through 
the designated reporting channel or directly to the 
Company’s internal audit department.

19. VIOLATIONS

19.1. Duty to Report Misconduct 

If you become aware of a known or suspected 
violation of the Code of Conduct or any applicable 

legal or regulatory requirement – whether directly 
or indirectly related to the Company’s business – 
you are required to report it. Remaining silent in 
such situations is not permitted.

CHAPTER VIII – BREACHES AND REPORTING CHANNEL
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To support the enforcement of these guidelines, 
the Company has established a confidential 
reporting channel through which anyone can 
report inappropriate conduct, including, but not 
limited to, discrimination, harassment, or any form 
of workplace violence.
Reports may be submitted anonymously. However, 
providing your name is encouraged, as it allows for 
more effective follow-up and clarification, helping 
ensure a thorough investigation. Regardless of 
whether your identity is disclosed, all reports will be 
handled with the highest degree of confidentiality.
In cases where the suspected misconduct is ongoing 
or has not yet occurred, it is critical that the report 
be made as promptly as possible. Timely reporting 
allows the Company to take appropriate preventive 
measures or stop the behavior immediately.

19.1. Non-Retaliation Policy

The Company strictly prohibits any form of retaliation 
against individuals who report actual or suspected 
misconduct, ethical violations, or non-compliance 
with Company policies or legal requirements.
Retaliation – including threats, intimidation, 
discrimination, or any adverse action taken against 
someone for reporting a concern in good faith – 
is a serious violation of our values and will not be 
tolerated.
Any act of retaliation is subject to disciplinary action, 
which may include termination of employment or 
contract.
The Company is committed to ensuring that all 
individuals feel safe and supported when raising 
concerns, and that reports are addressed fairly, 
promptly, and confidentially.

19.3. Disciplinary measures

The Company may apply disciplinary measures – 
including verbal or written warnings, suspension, 
and, when necessary, dismissal or contract 
termination – against any employee or third party 
who violates the rules and principles established in 
this Code of Conduct.
Examples of serious misconduct include, but are 
not limited to:
• Acts of corruption or fraud, or the intent to engage 
in such acts;
• Behaviors that foster a hostile or intimidating work 
environment, such as sexual harassment;
• Discriminatory conduct based on prejudice of any 
kind.
Such misconduct may result in disciplinary action, 
in addition to any applicable legal consequences.
All disciplinary measures will be taken in accordance 
with the labor laws and employment regulations of 
the country in which the misconduct occurs.

19.4. Confidential Reporting

The Company has the following channels for filing 
complaints:

• Web: www.resguarda.com/bmgmoney
• E-mail: bmgmoney@resguarda.com

All complaints are handled in a secure and 
confidential manner. They are investigated with 
professionalism and discretion, and anonymity is 
respected and allowed when requested.

CHAPTER IX - FINAL PROVISIONS

20. FINAL PROVISIONS

This Code of Conduct and Ethics shall remain in 
effect for an indefinite period.
The guidelines set forth herein are also available on 
the Company’s website at www.bmgmoney.com 
and must be communicated to all Personnel.
Individual departments or business units within 
the Company may implement their own specific 
policies and conduct guidelines. However, such 
policies must always be compatible with and 
complementary to the principles outlined in this 
Code.

21. FEEDBACK AND INQUIRIES

This Code serves as a practical guide to assist 
Employees  and  Partners in  navigating most 
everyday situations, helping to minimize 
misunderstandings or incorrect personal 
interpretations about the appropriate way to act. 
However, it does not cover every possible scenario 
that may arise in daily life.
In most cases, your immediate manager is the best 
resource for promptly addressing any concerns 
related to integrity or ethical conduct.
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That said, there are additional channels available to 
support you, including:
•The Internal Audit Department
•The Legal Department
•The Human Resources Department
•The Compliance Department
•The C-Levels (executives at the strategic level)
•The Board of Directors
•The Code of Conduct Committee, which is 
composed of representatives from Human 
Resources, Internal Audit, and Legal.
These resources are available to provide guidance, 
answer questions, and ensure that concerns are 
properly addressed.

22. CODE OF CONDUCT OVERSIGHT COMMITTEE

The Code of Conduct Committee is responsible for 
managing the Confidential Reporting Channel, 
evaluating reports, conducting investigations, and 
overseeing the resolution and closure of cases.
The Committee’s responsibilities also include 
reviewing, updating, and ensuring adherence to 

Company policies, promoting awareness of this 
Code, and providing clarification on any questions 
or suggestions related to its content.
The Company values and encourages the 
submission of suggestions to improve and update 
the Code, including proposals for new topics, 
content revisions, and other enhancements. 

BMG’S 
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